Bank Transformation: The New Multi-Channel Reality
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As consumers adopt new online banking and
payment methods, retail banks will have to follow.
Consumers are already taking advantage of these
digital technologies in other industries—booking
flights and holidays, buying books and music, and
shopping for groceries and other goods. Recent
analyses show that most banking customers are
likely to be “self-directed” and highly adapted to the
online world. As the use of mobile devices
increases, customer expectations grow stronger
around reengagement and usability.
This engagement is also a key asset within the
digital banking space, while multi-channel customer
experiences increase globally. Payments and
transactions, subscription forms, contracts,
requests for a change of address or claims are
received each day by retail banks through various
channels: paper, email, web, mobile, and other inbranch and self-service channels. Globally, banks
are looking to give users the flexibility to choose the
most convenient channel, and therefore, it is critical
for them to adopt an omni-channel approach that
allows for all incoming images to be processed
quickly and centralized within the same core
platform.
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Retail banks are faced with the challenge of
automatically transforming information from various
input channels into searchable data, digital text, and
then easily integrating it into document
management platforms for actionable intelligence. It
is essential to have a centralized knowledge and
workflow platform to control and prioritize all
incoming information, as well as to establish a
connection to existing data and content. Incoming
documents, regardless of whether captured by
mobile device or sent via a website or by postal
service, must be quickly and automatically
processed and sorted, in order easily to access the
data and complete the transaction.
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Seamless user experience and similar
application deployment across all channels.



Enable flexibility and ease for the customer.



Quickly identify the transaction and
determine its value.



Assign the transaction to a business
process and workflow.



Process all inquiries with the same level of
accuracy and speed.



Create strategic service experiences.
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A2iA’s software toolkits offer powerful recognition
capabilities, including handwriting recognition, text
extraction and document classification that can be
applied to checks, forms, ID cards, and complex
documents. These SDKs deliver advanced
automation processes and workflow efficiencies,
allowing banks to easily search and report on
previously inaccessible data and to use it across the
enterprise – regardless of its channel of input.
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A2iA’s core recognition engines, powered by AI and
machine learning, are available for integration
directly into mobile apps, ATMs and self-service
kiosk software, content management applications,
or applied once captured by a desktop scanner to
other workflow processes. Customizable and
scalable, these toolkits can address various facets
of the workflow such as the capture and/or the
recognition, reducing costs and delivering a fast
and simple user experience.
Once centralized within the banking platform, fraud
detection and AML interrogation can be applied,
and all images and data treated similarly throughout
the financial institution.
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Based on AI & machine learning, A2iA’s software helps financial institutions create innovative solutions and
apps that address a wide range of financial service requirements ( mBoarding, Customer Enrollment, New
Account Opening, Mortgage Processing Applications, KYC and Payment Processing ). In a changing
banking landscape, consumers are looking to engage with their financial institution through the fastest and
most convenient way possible, forcing banks to adapt their interaction with the customer. With a seamless
omni-channel approach documents and payments form all input methods can be centralized, allowing the
bank to deploy the same application across all channels, enabling a seamless user experience.
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